
marketing Guidelines

& brand Style guide
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Building a successful brand takes
consistency. Whether it’s a corporate
location or a franchise store, it is
important to approach all marketing
content with brand standards in mind.
Cohesive and consistent marketing will
not only help grow your business but
will also help Costa Oil – 10 Minute Oil
Change grow into a nationally
recognizable quick lube brand.  

why brand standards are important
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This guide specifies the Costa Oil – 10
Minute Oil Change brand guidelines and
standards that should be applied to all
marketing materials, including social
media and online advertising, print ads,
guerrilla marketing efforts, apparel, and
swag. 



With the exception of logo modification,
these guidelines are not hard and fast
rules -- other colors and special fonts
have their place in attracting customers’
attention and we encourage creativity! 

how to use this guide
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We recommend using these guidelines as
a starting point and branching out as
needed and appropriate, keeping your
audience in mind and maintaining a
professional and consistent brand image. 

To ensure a consistent and
professional brand image is
maintained, all customized
marketing materials must be
approved by Corporate Marketing
BEFORE being circulated or
posted online, as per the FDD
and Franchise Agreement. We
appreciate your cooperation and
understanding! 



We are the alternative to the traditional cold shoulder
quick lube that is more concerned with upselling you
into products you don’t need than friendly and honest
customer service.

Our no appointment, drive through, fast and affordable
oil changes get customers back on the road quickly.
We not only provide high-quality oil changes, but also
complimentary fluid top offs and air in your tires.

With top-of-the-line products backed by exceptional
customer service, we strive to exceed our customers’
expectations with each visit. 

about Costa oil - 

10 minute oil change

Costa Oil HQ, Hanover, PA
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We are not your average quick lube!



10-Minute, Stay-In-Your-
Vehicle Oil Changes, 
No Appointment Necessary,
No Upsells, No Need to
Leave Your Vehicle.

Affordable Oil
Changes  For Those
Who Value Their Time

our 
vision

Our vision is to serve as
America’s premier choice for
quick automotive services
that empower customers with
convenience and affordability
– delivering reliable results
every time they come through
our doors!

OUR MOtTO

value proposition
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our core values
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marketing keywords
what makes us different

Convenience - No appointment necessary, drive-through, stay-in-your-
vehicle, 10-minute oil changes

Service - Professional, accurate, thorough, 18-point checklist

Experience - Clean, bright atmosphere, no hard sells, friendly, welcoming

Price - New customer discounts, competitive with local market, deals

Our Value Statement - Our promise to every customer



P A G E  82 0 2 4



professional

 we are

helpful

friendly

courteous

ethical

humble

customers love our...

Fast, Affordable, Friendly Service 
No Hard Upsells, No Hassle
Knowledgeable & Professional Teams
Outstanding Customer Experience Ethic
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 Kind Employees 
+ No High Pressure Upsell 
+ Accurate Work 
= COSTA OIL



P A G E  1 02 0 2 4



approved logos primary usage
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All approved logos can be
downloaded from OilU.org
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approved logos 
secondary usage
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All approved logos can be
downloaded from OilU.org
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DO NOT CHANGE
LOGO COLOR

DO NOT ADD
OTHER ELEMENTS

DO NOT CHANGE
PROPORTIONS

logo modifcations
Do not manipulate or alter our logos in any way. Do not rotate, skew, or transform
abstractly. Do not add effects, textures, strokes, or drop shadows.
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All logo usage must be approved by corporate marketing.
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logo placement
Ensure adequate space around all sides of the logo. Do not crop the logo too tightly.
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All logo usage must be approved by corporate marketing.
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logo placement
Use care when placing
the logo on top of an
image to ensure the
logo is still clear and
readable. If needed, dd
a solid or transparent
background to make
the logo stand out or
move it to a different
part of the image. 
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All logo usage must be approved by corporate marketing.
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color palette primary
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#DD9933

#000000

#E9A90F #FFFFFF

#3B2A2A

#F5B31A

#353233

#EEB510

#666664
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color palette secondary
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#F6CC38

#AAAAAA

#FFD050

#CCCCCC

#2C3347 #3C6CA7

Other colors can be used; all
designs subject to approval by
Corporate Marketing.
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typography
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antraste Headings and eye-catching designs

Helvetica Small text on designs

Roboto Medium or large text on designs

ANTON H e a d i n g s  a n d  e y e - c a t c h i n g  d e s i g n s

Pre-approved fonts
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resources

Branding Kit Graphics
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OillU.org | Templates

Pre-Approved Banners & Signs OillU.org | Templates

One Click Print Kits OillU.org | Templates

Weekly Postcards OillU.org | Templates

Oilu.org
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Pre-Approved Social Media OillU.org | Templates

https://www.oilu.org/templates/branding-kit-graphics/
https://www.oilu.org/templates/pre-approved-banners-signs/
https://www.oilu.org/templates/print-kits/
https://www.oilu.org/templates/postcard-templates/
https://www.oilu.org/templates/pre-approved-social-media/


resources
Graphics, Ads, Postcards
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Canva

 Vinyl Banners, Flags

Corrugated Plastic Signs, Aluminum Signs

Business Cards & Coupon Cards

Tools & vendors

Banners on the Cheap

Signs on the Cheap

Got Print

EDDM Postcards Taradel Got Print

Staples Same Day

Video Editing Clipchamp

My Creative ShopPaint
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Branded Merchandise Zazzle

https://www.canva.com/
https://www.canva.com/
https://www.bannersonthecheap.com/
https://www.signsonthecheap.com/
https://www.gotprint.com/
https://www.taradel.com/
https://www.gotprint.com/
https://www.staples.com/services/printing/same-day-services/
https://clipchamp.com/en/
https://www.mycreativeshop.com/
https://www.getpaint.net/
https://www.zazzle.com/store/costaoil


questions?

CONTACTS

brandon@costaoils.com

debra@costaoils.com

Post requests for approval in your
store Slack channel. 
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